Exercise 4.6

Critiquing Brochures

What makes a brochure effective?

Use plain language

· Don’t use technical jargon; use common, understandable words

· Don’t speak in the nebulous, ambiguous third person; personalize the text by using “you” and making the information relevant

Plan an attractive design

· Don’t pack the page full; have white space and illustrations

· Use illustrations that can represent anyone in the audience and also be meaningful for the region

Use concrete examples

· Explain that others are doing this; don’t avoid specifics

Use appropriate emotion and concerns

· Use concerns that residents have about environmental quality, health, safety, and family; don’t ignore conflicting values

· Provide factual information; don’t threaten people with fear-inducing claims about danger

· Encourage people to be responsible; don’t push so they feel guilty for not taking action

Deal with misperceptions

· Acknowledge other ways of looking at the problem

Worksheet 1: Brochure Critique 
For each of the brochures, note examples of what is done well and where opportunities were missed.

	Items
	Brochure 1
	Brochure 2
	Brochure 3
	Brochure 4

	How does the brochure speak to the audience? What feelings does it evoke for that audience?
	
	
	
	

	Does the brochure use technical jargon?
	
	
	
	

	What attitudes might the audience hold about this topic, and how are those acknowledged in the brochure?
	
	
	
	

	What misconceptions might the audience already hold about this topic, and how does the brochure acknowledge and try to overcome them?
	
	
	
	

	How does the brochure engage readers to solve the problem for themselves?
	
	
	
	

	Where does the brochure provide specific procedural information that will help the reader do something about the problem?
	
	
	
	

	Does the brochure imply a threat or generate fear? If so, is the reader given concrete and practical steps to reduce the threat?
	
	
	
	

	What makes the brochure attractive to pick up and interesting to read? Is it easy to know which section to read next?
	
	
	
	

	Does the brochure provide enough background information for readers to understand what and why?
	
	
	
	


